
Purpose:  
According to its website, www.BareEscentuals.com, Bare Escentuals is a cosmetics company 
that prides themselves on mixing cosmetic and skincare elements to provide their customers 
not only with beauty products, but products that will at the same time help nourish their 
complexion. Bare Escentuals is a mineral based cosmetic company that sells skincare, 
cosmetics and body care under their BareVitamins, RareMinerals, and BareMinerals lines, 
respectively. The company provides a lightweight and healthy alternative to conventional 
cosmetics, while only selling to exclusive retailers, as well as online and through infomercials 
to preserve the upscale, premium image of its brand and to increase brand loyalty.   
Currently, Bare Escentuals has launched a promotional campaign called “Re-think What 
Matters” to promote it’s beauty line. The general idea of the campaign is to get feedback 
from consumers in order to improve the company’s existing products. The site provides 
quizzes and discussion boards for users to participate in. To reward participants, the 
company is giving away 500 goodie bags to these women. After taking the short quiz/poll, 
participants are given the opportunity to share their answers/thoughts with friends through 
a Facebook and Twitter link provided. The slogan for this campaign is Rethink going Bare in 
public.  
 
 
Methodology:  
The social media sites that were used to gather the data for research include Twitter, 
MySpace, Facebook, YouTube, and BlogSpot. These social media sites were located using 
social media search tools, such as IceRocket.com, Addictomatic, and Technorati. Many 
comments were also found through a manual search of these social media sites. Most Bare 
Escentuals consumers posted their comments within the timeframe of February 7, 2010 
through February 14, 2010. There were a few older posts, but the majority of these posts 
were within this specific timeframe. The credibility of these sources were determined by the 
number of listeners one consumer had, (i.e. followers on Twitter, Facebook friends, 
subscribers to blogs, hits on YouTube), because these directly related to how many other 
potential consumers would hear what these specific consumers had to say about the 
company. 
 
Results: 
Bare Escentuals customers expressed in various social media networks that, in general, the 
company’s products really do work for them.  

Many consumers commented on the products effectiveness. Elaine Faye writes in 
her MySpace Blog: Bare Escentuals Buxom Lash, on February 9, 2010,“ So, this is an 
amazing product! I have very short thin eye lashes and this mascara made them so long and 
lush.”  An anonymous Bare Escentuals user from the MySpace Group, Bare Minerals’ Girls 
said “After only using it for about 3 weeks, I have noticed a huge difference. I don’t break 
out as much or as often. My skin is more even toned. My skin looks and feels healthier. And 
it makes most of the acne scars appear lighter and almost non-existent.” Blog writer Mellie 
wrote in her blog titled Review: Bare Escentuals Well Rested (recommendations) on 
February 8, 2010, “I really do enjoy this product and I think that, when used in conjunction 
with my other products, does a great job of brightening up the dark areas underneath my 
eye. I feel that it definitely gives me a fresh, new look…” Finally, blogger Goodie Goodie 
Gumdrops wrote in their blog titled Bare Escentuals Giveaway on February 7, 2010,  “When 
I first caught a glimpse of the mineral foundation, I was skeptical. How could such a fine 
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powder effectively cover my red blotches and blemishes? But it surpassed my 
expectations…” 
 
Bare Escentuals seems to take care of many of its employees just as well as they do their 
customers. Adi Teodoru, a Bare Escentuals employee said February 12, 2010, 
on the Facebook fan page, Bare Escentuals Fans, “BE is not only one of the best brands of 
make up and skin care, but it is also one of the best working environments I have ever had 
the pleasure of being part of. The people are friendly, there is plenty of room for 
advancement, and they are willing to work with you on practically everything.” Employee 
Naa Odarkai Amele Mills said in response to Teodoru’s comment on February 12, 2010, “I 
love working for them too. Who knew you could really love what you do for a living.” 
Many customers have developed loyalty to the brand. Megan Welker said on Twitter, 
February 8, 2010, “bare minerals is theeee best! I’ve used it for 6 years. Seriously, it’s that 
good!” She has 256 followers. MonaFayev, a Bare Escentuals consumer Tweeted on 
February 7, 2010, “thank u! I was a MAC person, then my gf showed me bare minerals. My 
fav 2 now! Lol (& it’s a bit cheaper).” She has 187 followers.   

Though many customers seem to be happy with their purchases and with the 
company itself, some customers are running into difficulties with the products, specifically 
confusion about how and when to use which product as first time buyers. Amber Russel 
Treat commented on the Bare Escentuals Fan’s Facebook page in the complaint section on 
February 6, 2009, stating “at 1st i did not get the BE experience. It is a totally different 
experience. It took some time for me to get used to it.” Lori Moore Marshburn commented 
on the same fan page in the discussion section on February 12, 2010, stating “There are so 
many steps when applying [Bare Escentuals] that it gets confusing when you're a newbie.”  
Christie Comstock also commented on this fan page on February 12, 2010 stating “My 
husband got me Bare Minerals for Valentines Day...so I am a new user, a little nervous but 
very excited.” In the Bare Minerals’ Girls MySpace fan page, user Mila's Mommy~Whimsy~ 
posted a similar comment on Feb 12, 2010 saying “Last weekend I picked up "Double 
Dewy," All over face colors, in Warm Radiance and Bare Radiance… I couldn't pass it up, 
but I’m not sure how to apply it correctly.” Videos have been posted on YouTube that 
discuss proper use and application of Bare Escentual Products. These videos are also located 
on the official Bare Escentuals website, www.bareescentuals.com. 
 
Conclusion: The Company has generated much brand loyalty and generally seems to be well 
liked by its consumers. In conducting research, there were not many negative comments that 
found through social media sites. One of the few big issues consumers had was general 
confusion about the product as new users. Bare Escentuals has begun to address this 
problem through its “Re-Think What Matters” campaign. The company may also decide to 
address this issue by asking each customer before they purchase the product whether they 
have used the product before, and send additional information to first time users along with 
the product they have purchased. The company may also want to look into increasing 
awareness about how to locate the information and tools they provide to assist consumers 
with their Bare Escentuals products. The information the company provides is very helpful, 
but not as promoted as it could be.  
 


